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The research originated from a researcher's interest in the social organization in 
Malang City, which includes students at the shared campus of Malang City, 
because seeing young people including students is the agent of change in 
developing early childhood education in Indonesia. The number of members is 
considerable and the view from the diversity of cultures, characters and 
backgrounds, of course, is also not easy in bringing together the members by 
building a culture of unification. This research is to know the pattern of 
communication used in the organization of social Studies in the caretaker 
Swayanaka Malang.  
The method used in this research is a qualitative method of research with a 
descriptive approach, namely by analyzing the data that has been obtained through 
interviews with audio recording, then the interview results are written with the 
narrative form based on the data obtained from the research subject, and also 
equipped with observation, photo documentation, agenda, the results of 
conversations through online media, and others. 
Based on the data obtained by researchers in the field, shows that Swayanaka 
Malang has an information center in the organization's aggression. Outside 
information centers are obtained by the Chairman of the organization and also the 
head of the Human Resources Development Division for organizational managers. 
The process of spreading the information there is a combination of information 
streams that form the organizational communication pattern, namely the pattern of 
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